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FIRST TEN DAYS OF 2011 BRINGS A  

QUARTER MILLION VISITORS TO GLENDALE 
 

 GLENDALE, Ariz. – The city of Glendale rang in the New Year by 

hosting nearly 250,000 visitors, starting with the Fiesta Bowl on Jan. 1, followed 

by the BCS National Championship just a few days later as the eyes of the nation 

watched the #1 ranked Auburn Tigers win an exciting last minute game against the 

#2 Oregon Ducks. 

 In addition to hosting the bowl games at University of Phoenix Stadium, 

the city hosted the Glendale Glitter & Glow Block Party during BCS weekend, 

rolling out the red carpet for residents and fans in town for the big game. Although 

official attendance estimates are not in yet, the Office of Special Events 

conservatively estimates that numbers approached the record-breaking attendance 

set in 2007, also a BCS weekend, meaning at least 100,000 people enjoyed 

glittering lights and glowing balloons at the event held in Historic Downtown 

Glendale Saturday.   

 According to the Glendale Convention and Visitors Bureau (CVB), 

Glendale’s hotels were at 100 percent capacity for the BCS game and at 85 percent 

capacity for the Fiesta Bowl.  The CVB has seen more than 800 walk-in visitors, 

received nearly 900 phone calls and distributed hundreds of Glendale’s Got Game 

gift bags to visitors dressed in team apparel, all in the past week.   
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The Glendale CVB also coordinated a Fiesta Bowl ticket giveaway contest with more than 450 

entering to win.  

 Glendale’s websites saw a huge traffic increase, almost immediately as Fiesta Bowl and BCS 

championship teams started looking into travel plans online. Just under 400,000 visitors logged on to 

GlendalesGotGame.com since Dec. 5, 2010 -- a 300% increase over last year. Requests for travel 

information more than tripled from the previous year on VisitGlendale.com. The city’s Shop Glendale 

card, a shop local discount program, was downloaded in this same time frame more than 600 times, a 

100% increase over last year.   

 Glendale’s Media Center played host to both national and local TV crews -- including ESPN, 

CNN, Sports Illustrated, and stations from Alabama and Oregon plus local affliliates -- which 

broadcast their news and sports reports from the city’s state-of-the-art media center.  

 Glendale’s transportation leaders said they were pleased with traffic operations and noted an 

increase in fans utilizing buses or sharing vehicles resulting in a smooth flow of traffic.  Barricades 

were removed two hours after the game, which is typical in a close scoring game, according to the 

Glendale Transportation Department.   

 For more information about Glendale’s Sports and Entertainment District, visit 

www.glendalesgotgame.com.  
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